
With an average of 4,300 impressions generated in their lifecycle, tote 
bags boast a remarkable return on investment. But what exactly makes 

them such a trusty option for both brands and consumers alike?

Why Your Brand Should Invest 
In Branded Tote Bags 

Your brand here



Why are tote bags such a trusty 
option for merch? 

1. Usability: Tote bags are not just a passing 
trend; they are functional. Their versatility makes 
them suitable for a wide range of purposes, from 
grocery shopping to carrying books, making them 
a ‘must’ in your every-day life.  

2. Sustainability: Tote bags stand out as an 
environmentally conscious alternative to single-
use plastics. Their reusable nature aligns with the 
values of conscious consumers who prioritize 
sustainability. Did you know that tote-bags are 
also easily up-cycled?  

3. High ROI: From a business perspective, tote 
bags offer an exceptional return on investment. 
Their longevity and visibility ensure that they 
continue to promote brand awareness long 
after they are distributed, making them a cost-
effective marketing tool.

What are the trends saying? 

The decline in the luxury handbag market has 
been evident in recent years, with established 
brands such as Gucci and LVMH experiencing 
stagnation. However, the humble tote bag has 
seen a surge in popularity, becoming a symbol of 
style and self-expression.  

Luxury market analysts can agree on one thing: 
consumers are changing their preferences  
and values.

While traditional luxury handbags may signify 
status and exclusivity, tote bags appeal  
to a generation that values authenticity  
and practicality. 
 
Just look at the success of brands such as Marc 
Jacobs and Trader Joe’s, whose simple yet iconic 
tote-bag designs have captured the imagination 
of consumers.

The hype was so much so, that the mini–Trader 
Joe’s tote bag, originally retailing for $3, is now 
being resold for hundreds of dollars.

The New Yorker tote bag

Laser Barcelona
tote bag

Or Coffee
tote bag
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Merch that incites authentic 
connections? Yes, please!  

For Gen Z and Millennials, tote bags are more than 
just accessories; they are a form of self-expression. 
In a digital world, where personal connections are 
often fleeting, what we wear and carry becomes a 
means of signaling our values and identities.   

Tote bags offer a canvas (literally) for self-expression, 
allowing individuals to align themselves with brands 
and causes that resonate with them.

Whether  it’s  a statement about sustainability 
or a reflection of personal style, the branded 
tote bag serves as a tangible symbol of 
authenticity in a world of manufactured 
images. 
 

Okay, my brand needs a custom
tote-bag. What are the next steps?   

1. Design matters: The key to creating meaningful 
merchandise lies in thoughtful design. From 
typography to imagery, every element should reflect 
the brand’s identity and values.  

2. Let’s talk about it: Are you ready to harness 
the power of tote bags for your brand? Whether 
you’re looking to refresh your merch lineup or create 
something entirely new, we’re here to help.   

Let’s start a conversation over a virtual cup of coffee 
and explore how we can elevate your brand through 
authentic connections. Rest assured, we’ll bring a 
cool tote-bag to our first meeting.

Shakespeare & Co. 
tote bag

Mini Trader Joe’s
tote bag

Marc Jacobs
“The Tote Bag”


